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What do you think of when you hear the word Fruit Wine? My 

guess is that it doesn’t hold quite the same mythical value as 

the word Bourgogne and Pinot Noir or Sauternes and Sauvignon 

Blanc. There is, as we all know, a marked difference in terms of 

the language value we confer to wines made from grapes as  

opposed to those wines made from other fruits. Grape based 

wines have rightly been given place in the pantheon of legend. 

The ancient terroirs, the mystic radiance of legendary sites and 

legendary wines and their development through the ages. The 

word fruit wine communicates the complete opposite. It hints at 

domesticity, simplicity and self-sufficiency but not likely the 

depth of legend or quality associated with grape wines ...

NUTRI-SCORE

The ‘nutritional value traffic light’ Nutri-Score is here – 
Coconut water reduces sugar content and improves the image and Nutri-Score balance  
of fruit juices and smoothies   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  10

Honey wine, better known as mead, is a beverage which is regarded as 

rather a niche product. Here in Germany it is usually sold cheaply as there 

is a lack of recognition. Most recently, however, it has experienced a 

comeback. The market is growing rapidly, especially in the USA. A new 

mead cellar opens in Europe too every week. Men who have had access 

to honey have produced mead since ancient times. In those days an alco-

holic drink was produced as a result of spontaneous fermentation, which 

became the drink and gift of the gods in mythology ...
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Innova identifies top 10 food and beverage trends to accelerate innovation in 2021   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  14

Transparency emerges as a clear winner in Innova Market Insights’ Top Ten Trends for 2021 with brands upping their 

game to meet evolving ethical, environmental and clean label consumer demands. Innova Market Insights, food trend 

specialists for over 25 years, unveils its annual Top Ten Trends report. The comprehensive report equips manufacturers, 

retailers and brands with the latest insights to drive innovation and answer current consumer demands. Innova 

Market Insights’ Top Ten Trends for 2021 provides an in-depth delve into how the food and beverage industry has 

progressively evolved ...
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Successful cooperation for saving resources: Coca-Cola Peninsula Beverages and KHS  .  .  .  .  .  .  .  .  .  .  .  .  .  .  16

Coca-Cola Peninsula Beverages (CCPB) consistently focuses on reducing its foot-

print in a region where climate protection is already a matter of survival. This 

South African bottler gets support through resource-saving technologies from 

KHS – made in Germany. Although there are apparently still some people who 

express doubts about climate change, large parts of Africa in particular have 

long been suffering from its very palpable effects: steadily decreasing rainfall 

and rising temperatures have been causing devastating droughts and extreme 

famines since 2015, especially in the southern part of the subcontinent ...
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NORD as a solution provider for the food and beverage industry.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  20

Thousands of installed drive systems are making NORD DRIVESYSTEMS one of the world’s leading suppliers of drive 

solutions across all branches of the food and beverage industry. Based on their extensive knowledge of applications 

and the versatile modular system, NORD drive experts are providing complete drive solutions for all branches of the 

industry from a single source ...

ENERGY MANAGEMENT

Dyneo+ significantly reduces the energy consumption of the industrial refrigeration process.  .  .  .  .  .  .  .  .  .  .  22

Nidec Leroy-Somer, the world specialist with a wealth of experience in drive solutions for industrial refrigeration, has 

for more than 40 years provided refrigeration professionals with its motors and speed drives for improved productivity. 

Its latest development, the Dyneo+ range of IE5 synchronous reluctance permanent magnet (PM) motors, with rare 

earth free rotor, offers multiple advantages for driving screw compressors, piston compressors, circulation pumps 

and condensers, be it in terms of energy efficiency, performances or reliability ...
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