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Our network is your profi t. Advertising pays.

Join the 
BUSINESS CONTACTS directory 

then potential customers can fi nd you better

The BUSINESS CONTACTS directory serves as a supplier’s register for all those looking for suppliers 
in specifi c areas within the fruit beverage industry.

The company directory includes two platforms:

1. BUSINESS CONTACTS print directory

2. BUSINESS CONTACTS online directory 

 – with search function

You can choose between a presence in both platforms (the advantage 

package for comprehensive presence in every FRUIT PROCESSING 

issue and on the web at www.fruit-processing.com) or just in one. 

It is also possible to get a free online entry with basic information. 

Would you like to participate? 

We will be happy to answer your questions at +49 (0) 2634 9235-16 or 

advertisement@fruit-processing.com.
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Ingredient innovation combines proven nutritional benefits of Danish sour cherry from AsirosNordic with Taiyo’s 

Sunfiber®. There can be no doubt that the pandemic has accelerated an already growing awareness of the impor-

tance of maintaining good health, as consumers look for food and drinks that support general well-being and 

immunity. Market analyst “Packaged Facts” reveals that 36 per cent of consumers are eating more foods that 

support their immune system as an impact of coronavirus. And those seeking out functional beverages, and will-

ing to pay more for them ...

FILLING & PACKAGING
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SIG presents its next generation filling technology – a technical 

masterpiece that’s packed with advanced innovation to optimally 

equip the food and beverage industry to meet today’s require-

ments, while at the same time offering all the capabilities to meet 

future challenges. SIG NEO, making its debut with the innovative 

combivita family-size pack, is the centrepiece of SIG’s next genera-

tion platform and the world’s fastest filling machine for family-size 

carton packs with up to 18,000 packs per hour. SIG NEO has best-

in-class sterility rates and reduced consumption of resources – all 

adding to improved total cost of ownership and a 25 % lower carbon 

footprint compared to SIG’s current generation filling machines for 

family-size carton packs ...
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Anuga FoodTec 2022: Sustainable packaging:
Packaging industry demonstrates the next steps towards sustainability   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  14

The current trend in the packaging industry is clearly visible at Anuga FoodTec 2022: Sustainable packaging. The food 

and beverage industry is relying more and more on regrowing raw materials, recyclable materials and is increasingly 

replacing the conventional packaging concepts with other more contemporary ones. At the international supplier fair 

for the food and beverage industry from 26 to 29 April 2022 in Cologne, the visitors will find out how the packaging 

manufacturers and packaging machine builders are achieving the shift towards more sustainability and which 

challenges have to be overcome in the process. This important and future-looking theme is also competently 

addressed in the event and congress programme ...

HOSES

It’s all about the mix – for beer exports and industrial hoses .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  18

The OeTTINGER brewery also relies on hose solutions from Continental and 

has enjoyed longstanding success on international markets as a “global 

brand made in Germany”. The Oettingen, Gotha, Mönchengladbach and 

Braunschweig brewing plants produce around 40 specialty beers and mixed 

beers as well as soft drinks – for the domestic market and worldwide 

export. The origins of the OeTTINGER brewery date back to 1731. Over the 

past 60 years, the Kollmar owner family has developed the company from a 

small village brewery in the Donau-Ries region to one of Germany’s largest 

beer brands measured in terms of output and ...
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How the pandemic has shaped the future of global fruit production in 2022..  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  20

Global fruit production has not only persevered in the face of a worldwide health crisis, but it has also continued to 

adapt in response to the evolving landscape. A fast-paced industry already familiar with navigating unpredictable 

conditions and forecasting market demand, the agricultural sector never slowed down, even in the worst times of the 

pandemic. However, that’s not to say the journey was without any roadblocks: COVID-19 brought a wave of challenges 

with everything from labour to logistics ...
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