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TRENDS

4 trends in fruit processing to keep an eye on in 2023

day, i.e. roughly 5 portions.4 ...
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In today’s fast paced world, consumption of ready-to-eat, convenient
food and beverage products has greatly increased, a trend that is
likely to grow even more in the years to come.* This can be attributed
to several driving factors, most notably the limited time available
for food preparation.? At the same time, Mintel Trend ‘Help Me
Help Myself” highlights how consumers want to nudge themselves
toward better habits and healthful choices, but don’t always
have the mental bandwidth to be thoughtful about every single
decision in their daily-life.3 So, how can this need for convenience

align with rising consumer interest in maintaining a healthy diet?
Time-short and busy consumers look at fruit and vegetable- based products as a convenient and time-saving
alternative to attain the World Health Organisation (WHO) dietary reference intake for adults of 400 grams per

Beveragetrends of 2023 . . . . . . . . . .t ittt i et i e e e e e e, 10

The holiday season may be a favourite time of year for many, but at Flavorman, they were thrilled to spend this
time of year predicting the anticipated 2023 beverage trends. Transitioning away from COVID-19’s challenging
years, this year’s trends focus on the future of simplicity, functionality, environmental consciousness, and
authenticity. With new beverages hitting the shelves every day, shoppers are shifting towards products with
more natural components and colouring and tend to avoid artificial colours and ingredients in their products.
Beverages are now mainly focusing on the flavour and function of the drink, as opposed to colouration ...

IMPRINT

Publisher
Evi BRENNICH

Editorial Office
Editor-in-Chief: Marco BRENNICH
marco.brennich@fruit-processing.com

Advertising
Cornelia HEBBE-LAUB
cornelia.hebbe@fruit-processing.com

Advertisement Rates:
Current price list 2023 on request and at
www.fruit-processing.com

Readers’ Service
Christian FRIEDEL
christian.friedel@fruit-processing.com

Subscription Rates

Print Europe: EUR 115 incl. mailing cost
Print Overseas: EUR 124 incl. mailing cost
Digital package: EUR 120
PROfessional package: EUR 175

Cancellation: Written notice one month prior
to the end of the subscription period.

Layout
confructa medien GmbH
56587 Oberhonnefeld, Germany

Address for all Communications:
confructa medien GmbH

FRUIT PROCESSING

Westerwaldstrasse 2a

56587 Oberhonnefeld, Germany

phone:  +49 (0)2634 9235-0

fax: +49 (0)2634 9235-35
editorial@fruit-processing.com
www.fruit-processing.com

Ownership structure of the shareholders IAW Pressegesetz
Rheinland-Pfalz:

Evi Brennich 51 %, Guido Hoffmann 26 %,

Lothar Hoffmann 14 %, Hubert Brennich 9 %;

Managing Directors: Marco Brennich (Publishing Manage-
ment), Christian Friedel (Commercial Management);

HRB 14556 Montabaur

VAT-No. IAW to § 27 UStG: DE813542360
Printed by:

WIRmachenDRUCK GmbH, Miihlbachstr. 7,
71522 Backnang, Germany

Note:

The views and opinions expressed by the
authors do not necessarily reflect those of the
publisher or the editorial staff.

Original science and research papers will be
presented for scrutiny to a member of the
Peer Review Board. All manuscripts must be
written in English. If English is not the author’s
primary language, the author should obtain
assistance.

All rights reserved. No part of this publication
may be reproduced or transmitted in any form
or by any means without the written permissi-
on of the publisher.

@ . . .
is read in 103 countries by more than
16,000 readers per issue.

Publication frequency (print/digital): monthly

© 2023 by confructa medien GmbH,
Westerwaldstrasse 2a, 56587 Oberhonnefeld,
Germany

ISSN 0939-4435, Printed in Germany

January 2023

A

ole



CONTENT

No 1/2023 - January - Volume 33

EVENTS
Packaging for beverages is growing more sustainable. . . . . .. ... ... .. .. . . i i, 14

PET or glass bottle, aluminium can, beverage carton or maybe even a
paper bottle, single use or multiple use — there is a huge range of
choices for packaging beverages. But which is the most sustainable?
The focus has increasingly been placed on ecological aspects over the
last few years in this sector. And not only for packaging material: these
aspects have also become important for filling and actual packaging
processes ...

PRODUCT DEVELOPMENT

To address iron deficiency in Africa, researcher develops fortified version of popular hibiscus drink. . . . . . 18

Folake Oyewole’s doctoral thesis project was inspired, in part, by the potential health benefits of a refreshing
drink: Zobo, a hibiscus-based beverage that is popular in Oyewole’s home country of Nigeria. “People consume
Zobo as a cold beverage in Nigeria because it’s refreshing and claimed to provide many health benefits,”
says Oyewole, a chemical engineering PhD candidate in the University of Toronto’s Faculty of Applied Science &
Engineering ...

ROBOTICS

Use robotics to take a firm grip on production flexibility. . . . . . ... ... ... ... o L 20

Once the preserve of high-volume operations at automotive plants, we’re
today finding that robots are infiltrating all sectors of the commercial
world. Even beyond traditional manufacturing, inspection and packaging
operations, we see robots fulfilling tasks that extend from mining and
space exploration, through to surgery and laboratory research, and even
fruit picking. With such a vast repertoire of applications, the robots of
today need one principal attribute: flexibility. Much of this flexibility
comes courtesy of the end-of-arm tooling (gripper), which means ...
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Frost protection: up to 4 degrees more with Arrigoni’sProtecta®. . . . . ... ... .. ... 22

With the changes to the climate seen in recent years, the problem of late frosts in orchards and vineyards, which
can potentially wipe out a whole crop even in early spring, is becoming more and more pressing. There are various
solutions for overcoming situations of this kind, depending on geographical area, and Arrigoni will be ...
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