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Sustainable beverage production – 
ultrasonic waves prevent biofilms
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The genesis of biofilms and the resulting deposits can have drastic 

effects in the specific processes of the beverage industry. The thin, 

watery layer of slime consisting of microorganisms, bacteria and 

fungi can be found in almost all industrial production facilities 

across a wide variety of industries. A preventive solution is the use 

of ultrasonic waves, which prevent adhesion from occurring in the 

first place ...

HIGH PRESSURE PROCESSING

Quintus Technologies re-enters food & beverage arena with launch of new high pressure processing systems  334

Pioneering and leading the advancement of high pressure technologies for nearly three-quarters of a century, 

Quintus Technologies today announces its re-entry into food and beverage high pressure processing (HPP)  

applications through innovative new HPP equipment and customized service solutions ...
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Digital process automation: GEA’s new-generation valve control tops enhance operational safety  .  .  .  .  .  336

The market launch of the GEA T.VIS® M-20 control top in September 2021 marks the start of a new era in process 

automation using GEA valve technology. The new T.VIS M-20 controls and monitors process and CIP operations. 

It will be deployable as standard in more than 80 percent of all hygienic applications in the food, dairy, beverage 

and pharmaceutical industries. To accommodate the rapid rise in plant automation, the T.VIS M-20’s top’s  

features now include control and connectivity options previously reserved for premium-class control tops ...

No 10/2021 – October – Volume 31

Publisher 
Evi BRENNICH

Editorial Office 
Editor-in-Chief: Marco BRENNICH  

marco.brennich@fruit-processing.com

Advertising 
Cornelia HEBBE 

cornelia.hebbe@fruit-processing.com

Advertisement Rates:  

Current price list 2020 on request and at 

www.fruit-processing.com

Readers’ Service 
Christian FRIEDEL 

christian.friedel@fruit-processing.com

Subscription Rates  
Print Europe: EUR 115 incl. mailing cost 

Print Overseas: EUR 124 incl. mailing cost  
Digital package:   EUR 120 

PROfessional package: EUR 175

Cancellation: Written notice one month prior 

to the end of the subscription period.

Layout 
confructa medien GmbH 

56587 Oberhonnefeld, Germany

Address for all Communications: 
confructa medien GmbH 

FRUIT PROCESSING 

Westerwaldstrasse 2a 

56587 Oberhonnefeld, Germany 

phone: +49 (0)2634 9235-0 

fax: +49 (0)2634 9235-35 

editorial@fruit-processing.com 

www.fruit-processing.com

Ownership structure of the shareholders IAW Pressegesetz 

Rheinland-Pfalz:  

Evi Brennich 51 %, Guido Hoffmann 26 %, Lothar Hoffmann 14 %, 

Hubert Brennich 9 %;  

Managing Directors: Marco Brennich (Publishing Management), 

Christian Friedel (Commercial Management);  

HRB 14556 Montabaur

VAT-No. IAW to § 27 UStG: DE813542360

Printed by: 
mohr medien GmbH, Metastraße 3,  

56579 Rengsdorf, Germany

Note: 
The views and opinions expressed by the 

authors do not necessarily reflect those of the 

publisher or the editorial staff.

Original science and research papers will be 
presented for scrutiny to a member of the Peer 
Review Board. All manuscripts must be written 
in English. If English is not the author’s primary 
language, the author should obtain assistance. 

All rights reserved. No part of this publication 
may be reproduced or transmitted in any form 
or by any means without the written permission 
of the publisher.

 is read in 103 countries by more than 
16,000 readers per issue.

Publication frequency (print/digital): monthly

© Copyright 2021 confructa medien GmbH,  
Westerwaldstrasse 2a, 56587 Oberhonnefeld,  
Germany 
 
ISSN 0939-4435, 
Printed in Germany

IMPRINT



October 2021

No 10/2021 – October – Volume 31

CONTENT

PRODUCT DEVELOPMENT

Cooperation between Symrise and KitchenTown Berlin leads to natural taste for Holy Energy   .  .  .  .  .  .  .  .  .  338

The collaboration of Symrise with KitchenTown, the food and food technology network and makerspace in Berlin, has 

led to energizing results. Symrise supports the startup company Holy Energy in translating the market trend toward 

natural flavours into a trendy sustainable energy drink ...
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Valrhona cooperated with Koa to create Oabika, the new cocoa fruit juice concentrate for chefs and other gastronomy 

professionals. The flavourful ingredient delivers a new experience with a smooth texture and a unique taste. Oabika 

is an impactful innovation for the gastronomy with a sustainable vision ...
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ABB is responding to the growing consumer demand for choice and fast delivery with the launch of its FlexBuffer™ 

application cell. FlexBuffer brings new levels of flexibility for logistics, food and beverage, healthcare, consumer  

packaged goods, restaurants and retailers, offering a highly adaptable multi-functional solution for handling a variety 

of tasks such as sequencing, buffering, storage and order consolidation ...
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“Shared Planet” leads Innova Market Insights’ Top Ten Trends,  

focusing on how everyone can play their part in shaping a sustain-

able and prosperous future. Consumers tell us they want to be 

ethically and environmentally conscious, so brands need to work 

alongside consumers to breed confidence in the claims attached 

to products. Trust and transparency are must-haves for any brand 

wishing to find common ground with an increasingly educated, 

forward-thinking and interconnected consumer base ...

REGULAR SECTIONS

Editorial  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   327
Imprint  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  328
Business News  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  346
Peer Review Board  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   351
New Product Launches .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  354
Business Contacts   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  356
Market Price Report   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   357

329




