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Serbian fruit juiee"producer enhances quality
and efficiency with a new aseptic filler
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PROCESS TECHNOLOGY

Serbian fruit juice producer Nectar is raising the level of its technical equipment to totally
unprecedented heights with a new aseptic filler from KHS. This is not only of benefit to
the quality of its products but also to its efficiency in production.

When Nectar started up its first production line for processing fruit juice in beverage
cartons 20 years ago near Novi Sad in the northwest of Serbia, there was no telling just how
fast the company would develop ...
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The process belt specialists from GKD — Gebr. Kufferath AG will be presenting
three focus topics at ACHEMA, World Forum and Leading Show for the
Process Industries. From June 11 to 15, they will be showcasing process belt
solutions made of mesh and spirals for thermal treatment, dewatering, and
filtration to the international trade specialists in attendance in Frankfurt am
Main, Germany. The focus of the trade fair appearance is on the integrated
expertise of the technical weavers. Process-dependent, custom product
development and technologically leading manufacturing from a single source
underline the efficiency of GKD belts that is in demand worldwide ...
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Familial aggregation and sociodemographic correlates of taste preferences in European children . . . . . .. 120

Taste preferences are the main food choice driver, especially in children for whom
aspects such as healthiness and economics, e.g. food prices, generally play a
minor role. If taste and food preferences derive from mere exposure, availability
and familiarity, then the taste and food preferences of children should resemble
that of their parents because they share meals and parents influence the availa-
bility of foods and drinks in the home. Further, it can also be assumed that the
shared genetic information, environmental factors, as well as close personal
interaction lead to similar taste and food preferences ...
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Food safety: Keeping damaginginfluencesouts . . . . . . ... ... . i ittt 124

Packaging is indispensable to ensure the shelf life of food products. It protects the product from damaging influences
and prevents the development of microbes that are harmful to health. Nowadays, modern food packaging ensures a
high degree of safety for consumers. Thanks to a combination of optimum packaging material, preservation and
durable sealing, ideally tailored processes are available to food manufacturers. The most important suppliers of this
technology will be showcasing their innovations once again at FachPack 2018 ...

Macfrut 2018, 25 % of exhibitorsarefromabroad . . . . . . . ... ... .. i it i et e 126

Macfrut 2018 is approaching and is scheduled for 9-11 May at the Rimini Expo
Centre: this three-day event will feature key players in the fruit and vegetable
sector, one of the leading sectors in Italy, which ranks second for “Made in Italy”
agri-food exports.

As exports continue to grow, so does Macfrut: more than 55,000 square metres
of space occupied (+10 % compared to 2017, +100 % in four years), 8 halls, more
than 1,100 exhibitors, of which 25 % are from abroad (+40 % in four years), and
1,500 buyers invited from all over the world. Macfrut, the only international trade fair for the fruit and vegetable
supply chain, will feature 11 exhibition sectors representing all the segments of the industry ...
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