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Our network is your profi t. Advertising pays.

Join the 
BUSINESS CONTACTS directory 

then potential customers can fi nd you better

The BUSINESS CONTACTS directory serves as a supplier’s register for all those looking for suppliers 
in specifi c areas within the fruit beverage industry.

The company directory includes two platforms:

1. BUSINESS CONTACTS print directory

2. BUSINESS CONTACTS online directory 

 – with search function

You can choose between a presence in both platforms (the advantage 

package for comprehensive presence in every FRUIT PROCESSING 

issue and on the web at www.fruit-processing.com) or just in one. 

It is also possible to get a free online entry with basic information. 

Would you like to participate? 

We will be happy to answer your questions at +49 (0) 2634 9235-16 or 

advertisement@fruit-processing.com.

https://www.fruit-processing.com/business-directory/
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Global consumers are increasingly seeking more sustainable bever-

ages for their shopping trolleys, prioritising ‘clean label’ products 

that boast a transparent supply chain and more environmentally  

responsible credentials. 80 % of consumers said sustainability is an 

important factor when deciding what beverages to purchase, while 

more than half have indicated that they are more concerned about 

sustainability compared to a year ago. For manufacturers, tapping 

into this expectation for ...
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The pandemic has brought the topic of immune defence into sharp focus. Many consumers are increasingly  

turning to functional foods and dietary supplements that help support the body’s own defences. We interviewed 

ingredient manufacturers to discover what challenges and innovation potential they foresee in the “Immune 

Health” segment ...
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SIG announced that tethered caps will be launched for its  

beverage cartons in Europe in the second half of 2021, well 

ahead of the July 2024 deadline set by EU regulations. The  

redesigned caps do not compromise on convenience and will 

be compatible with existing filling machines and closure appli-

cators so customers can ...

No 5/2021 – May – Volume 31

Publisher 
Evi BRENNICH

Editorial Office 
Editor-in-Chief: Marco BRENNICH  

marco.brennich@fruit-processing.com

Advertising 
Cornelia HEBBE 

cornelia.hebbe@fruit-processing.com

Advertisement Rates:  

Current price list 2021 on request and at 

www.fruit-processing.com

Readers’ Service 
Christian FRIEDEL 

christian.friedel@fruit-processing.com

Subscription Rates  
Print Europe: EUR 115 incl. mailing cost 

Print Overseas: EUR 124 incl. mailing cost  
Digital package:   EUR 120 

PROfessional package: EUR 175

Cancellation: Written notice one month prior 

to the end of the subscription period.

Layout 
confructa medien GmbH 

56587 Oberhonnefeld, Germany

Address for all Communications: 
confructa medien GmbH 

FRUIT PROCESSING 

Westerwaldstrasse 2a 

56587 Oberhonnefeld, Germany 

phone: +49 (0)2634 9235-0 

fax: +49 (0)2634 9235-35 

editorial@fruit-processing.com 

www.fruit-processing.com

Ownership structure of the shareholders IAW Pressegesetz 

Rheinland-Pfalz:  

Evi Brennich 51 %, Guido Hoffmann 26 %, Lothar Hoffmann 14 %, 

Hubert Brennich 9 %;  

Managing Directors: Marco Brennich (Publishing Management), 

Christian Friedel (Commercial Management);  

HRB 14556 Montabaur

VAT-No. IAW to § 27 UStG: DE813542360

Printed by: 
mohr medien GmbH, Metastraße 3,  

56579 Rengsdorf, Germany

Note: 
The views and opinions expressed by the 

authors do not necessarily reflect those of the 

publisher or the editorial staff.

Original science and research papers will be 
presented for scrutiny to a member of the Peer 
Review Board. All manuscripts must be written 
in English. If English is not the author’s primary 
language, the author should obtain assistance. 

All rights reserved. No part of this publication 
may be reproduced or transmitted in any form 
or by any means without the written permission 
of the publisher.

 is read in 103 countries by more than 
16,000 readers per issue.

Publication frequency (print/digital): monthly

© Copyright 2021 confructa medien GmbH,  
Westerwaldstrasse 2a, 56587 Oberhonnefeld,  
Germany

ISSN 0939-4435, 
Printed in Germany

IMPRINT



149May 2021

FILTRATION

High-level compressed air purification at EKTAM   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   160

Founded in 1977, EKTAM MAKINE SANAYI VE TIC. A.S. has developed into a 

leading manufacturer of turnkey filling plants in the Mediterranean. In the 

main plant of the company based in Izmir on the Aegean coast, equipments 

for the filling technology of carbonated and non-carbonated beverages, 

fruit juices and mineral waters are being developed and built. Customer- 

specific solutions that can flexibly adapt to the rapid change in market 

conditions and offer maximum productivity are characteristic of this 

system technology. This is also a challenge for the manufacturers of plant 

components. Donaldson, a leading manufacturer of ...
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Cap closed! Camera-based cap control with artificial intelligence  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   164

Strong price pressure combined with high quality requirements – the beverage and bottle industry faces the classic 

dilemma of many industries. This is also the case in the quality control department of a French manufacturer of plastic 

caps. Reliably detecting cracks and micro-cracks on plastic caps in 40 different colours and shades running at high 

speed on a production line is a real challenge. APREX Solutions from Nancy, France has successfully achieved this 

goal with the help of image processing technology and artificial intelligence ...

Innovative 3D vision system opens up new possibilities for automated inspection  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   166

An exciting new 3D vision system now makes inspecting parts 

in 3D as easy as using a 2D smart camera. While optical 

inspection in 3D previously required a great deal of program-

ming but offered few benefits, Cognex’s new technology 

brings better image quality, simplified application develop-

ment, and a wide range of true 3D inspection tools – signifi-

cantly expanding the range of applications in industrial 

automation. When it comes to inspecting parts, users can 

choose from several established technologies. If the decision 

is made in favor of machine vision, the question arises: Do you need an inspection in 2D or 3D and how much effort 

is required to ...
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