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Calorie reduction continues to be one of the hot topics in the food  

industry. With regard to sugar, the World Health Organization (WHO) 

recommends a maximum limit of less than ten percent of the total 

energy intake. This corresponds to a sugar intake of around 50 g per 

day for a healthy adult. The national consumption study by the Max 

Rubner Institute (NVSII) shows a significantly higher intake in Germany. 

The free sugar from fruit juices and nectars accounts for 17-19 % of the 

total sugar intake (MRI). A reduction of calories in sugar containing 

drinks can thus help promote healthy consumption. However, the 

consumer is still focusing mainly on taste and quality, even for low calorie alternatives. Novel low-calorie sugars 

such as allulose are offering an alternative to develop products that, despite their reduced calorific value, have a 

sugar-like taste profile and a full mouthfeel ...
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Changing seasons are a welcome opportunity for brands to shine 

on the market with limited editions. In winter, the focus is usually 

on hot drinks, often combined with spices, while summer products 

are based mainly on fruits and herbs. Apart from seasonal product 

launches, some products are intuitively perceived by consumers as 

summer drinks ...
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With one and a half years left until drinktec 2021 kicks off, preparations are well and truly in full swing. The world’s 

leading trade fair for the beverage and liquid food industry will provide insights into the industry’s future by focusing 

on four main topics: Sustainable Production & Packaging, Consumer World & Product Design, Water & Water Treat-

ment, and Digital Solutions & Digital Transformation. Despite the coronavirus crisis, demand both within Germany 

and from abroad is stronger than ever, with the majority of the available floorspace having already been snapped up. 

drinktec will be held from October 4 to 8, 2021, at the Munich trade fair ...

MARKET DATA
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One of the effects of the coronavirus pandemic is that consumer behaviour in terms of buying and consuming goods 

has changed in line with restricted supplies and access to retail sites. Alongside this, typical trends in on-the-go 

purchases have evaporated, none more so than in beverage consumption. PET resin is the most commonly used resin 

to package bottled water and soft drinks as well as food products, although usage in other areas is also growing due 

to its superior recyclability. ...

SCIENCE & RESEARCH

New study shows that children and adults who consumed 100 % orange juice had higher-quality diets .  .  .  .  236

A new population based study1 published in Frontiers in Nutrition reports that 

the consumption of 100 % orange juice was associated with multiple dietary 

and health benefits for children and adults. Orange juice consumers had 

higher quality diets, higher intakes of key nutrients, including bioactive 

flavonoids, and lower intake of added sugars. There were no negative effects 

on body weight ...

PACKAGING

Accumulation solution Gebo AQFlex significantly improves 
Orangina Suntory France’s performance and agility  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  238

Installed for the very first time in its largest size at Orangina Suntory France’s plant in Meyzieu, Sidel’s conveying and 

accumulation solution Gebo AQFlex® increases the uptime of their PET packaging line for soft drinks by offering a high 

level of flexibility to address a much diversified production range of nine bottle formats with different shapes. More-

over, by covering a wide range of outputs, Gebo AQFlex has immensely contributed in preserving ...
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